MALL ADVERTISING SOLUTIONS

>

IMALL NTERACTIVE DIRECTORY
AND SCREEN NETWORK

»

Velogin has developed an interactive direc-
tory and screen signage system that allows
the public to interact with the information
system through touch screen and voice
recognition.

Velogin is essentially a digital advertising
delivery company.

VELOGIN Interactive Directories and
Screens are generations ahead of currently
available electronic advertising kiosks.
Because they will be integrated with build-
ing directories, they will insure continual
viewing by building users. And unlike cur-
rent kiosks and video screen advertising,
they will be internet based, and interactive
with the pubic through touch screen and
voice recognition software. Advertisers
will be able to promote their products and
services through this new and dynamic
medium. The large 42” and 50” screens
will have camera integration to enhance
marketing metrics.

Mall Interactive Directory
and Screen Network

Advertising Solutions by Velogin

Enhance the Consumer Experience

Advertisers want to be associated with
this cutting edge technology

Engages Consumer into interaction

State of the art Voice and Touch Screen
Technology

Artificial Intelligence software module

3D Directory and Streaming Ads

Malls have over | Million shoppers
per month.

Average mall shopper visit is 87
minutes.

Consumers are three times likely
to view motion signage.

Velogin

56 % of Mall visitors are more likely to shop
at malls with interactive screen technology.

Phone: 901-380-0799 . .3080 Stage Post Drive.
¥ & ¥ E-mdil; sales@velogin.com Suite-106. -

www.veloginicom™
(YW Ve e




Mall Interactive Directory

and Screen Network
Advertising Solutions by Velogin

Who can | reach by advertising in
Shopping Malls...the details
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WHY ADVERTISE IN MALLS
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